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[TITLE] 

AN ADVERTISING METHOD USING THE INTERNET 
[ABSTRACT] 

The present invention relates to an advertising method using the Internet, in 
particular, to an advertising method using the Internet, advertising between image 
contents or during downloading a game or loading a game in an on-line game so 
that the advertising effect is duplicated since the advertisement is put in the middle 
of the full screen when the requested web site is displayed. 

The present invention relates to the advertising method in a network where a 
plurality of user computers and a plurality of servers are connected through 
networks, characterized by comprising the steps of: storing advertisement 
information in a database of a certain server; when receiving a request message a 
certain user computer, said certain server retrieves the advertisement information 
from said data base to transmit the retrieved advertisement information to said 
certain user computer; temporarily displaying said transmitted advertisement 
information by said certain user computer; and processing said user request 
message by said certain server to transmit the relevance information to said certain 
user computer. 

[Brief Explanation of the Drawings] 

Fig. 1 is a flow chart of an advertising method according to the present invention. 
[Technical task of the present invention] 

The object of the present invention is to provide an advertising method using the 
Internet, wherein the advertisement is put before displaying a certain site or in the 
middle of the on-line game by the keyword input or a link connection instruction by 
the user, so as to maximize the effectiveness of the advertisement. 
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Another object of the present invention is to provide an advertising method using the 
Internet, wherein at the time of providing an on-line game, the advertisement is 
transmitted together with the content of the game and thus, the user can view the 
advertisement while enjoying the game so that the effectiveness of the 
advertisement is maximized. 

[The effect of the invention] 

According to the present invention, the advertisement is on the full screen of the 
user's computer to that the user's eyes can be focused on the advertisement, the 
advertisement information is displayed immediately before the user is connected to 
the related site, wherein such a manner of advertising is similar to that of an 
intermediate advertisement of television programs which is familiar to the user and 
thus the effectiveness of the advertising is maximized. 

Also, according to the present invention, the advertisement is displayed within the 
background during the game and the user is likely to see the advertisement so that 
the effectiveness of the advertisement is increased. 

[Claims] 

1. An advertising method in a network where a plurality of user computers and a 
plurality of servers are connected, wherein the method is characterized by 
comprising the steps of: 

storing advertisement information in a data base of a certain server; 
when receiving a request message from a certain user computer, said certain server 
retries the advertisement information from the data base to transmit the retrieved 
advertisement information to said certain user computer; 

temporarily displaying said transmitted advertisement information by said certain 
user computer; and 

processing said user request message in said certain server so that the relevant 
information is transmitted to said certain user computer. 
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